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BIaCkbaUd s The State of European Fundraising

Leading provider of software and services
to nonprofits globally

~30 years of domain expertise

22,000 customers globally

2,500 staff in offices across USA,
Canada, United Kingdom, The
Netherlands and Australia
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BIaCkbaUd s The State of European Fundraising

Vice President, IBD, Blackbaud

Previously Director of Nonprofit
Services at IATS

12 years in nonprofit sector in
International Development

Worked with Nonprofits in over 10
countries

Authored articles on globalization and
philanthropy

Internet Management for Nonprofits -
Using the internet to fundraise
internationally

Canadian, British Citizen

www.twitter.com/andrewmosawi
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State of the Non-Profit (SONI) Industry survey

General Operations (staffing, budgets, challenges)
Fundraising

Technology and internet usage

Accountability and Stewardship

Demographics
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Accountability
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Restricted Funding
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How do you expect your organisation's financial investments in
fundraising to change 2009 compared to 20087
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Does your organisation have the following?
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How not-for-profits most commonly communicate with
their donors
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Optimism
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Blackbaud.

The State of European Fundraising

Make the most of the

money your charity
receives with

G
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Methods of Fundraising
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Major donor fundraising in Europe
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Monthly giving

< Rest of world
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Recession Proof?
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Cultivating monthly donors
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Face to Face Fundraising

Started in Austria by Greenpeace
and Dialogue Direct in 1995

Face to face fundraising in 40
countries

has recruited over well over 1m new
regular donors for Greenpeace

UNICEF in 32 countries
UNHCR in 10 countries

Working in China, Chile, India,
Japan, Thailand, South Korea,
South Africa,

Source : Daryl Upsall Consulting International
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Fundraising Innovation
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List of SMS numbers: 39.000

Conversion rate -- SMS to leads:
2,37% - 937 people willing to
receive Direct Dialogue member

at home
Conversion rate -- Lead
to supporter: 16% (149 new

supporters)

* ROI: 1:1.29. First year.

Andrew Mosawi | Page #40 © 2008 Blackbaud



BIaCkbaUd s The State of European Fundraising

Andrew Mosawi | Page #41 © 2008 Blackbaud



BIaCkbaUd s The State of European Fundraising

Andrew Mosawi | Page #42 © 2008 Blackbaud



BIaCkbaUd s The State of European Fundraising

Why don’t we learn from our global neighbo(u)rs.......
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